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The role of public relations in the changing public sphere

MEXER (MR EH. B, R 250 words LAA)  Abstract (Purpose, Process, Significance)

This research aims to understand the need for a new "public sphere" through information, and to develop
administrative management based on the concept of Public Relations, in which members of society work
together with the government to create the common good, and to develop an administrative
management strategy that responds to changes in the public sphere. This year, | conducted literature
and web research both in Japan and overseas, while also collecting materials from academic societies
related to public administration. | also attended research meetings in the information media field to gather
information on the efforts of government, parliament, private companies, etc., and, while being conscious
of the formula and accuracy of government information, | obtained materials that clarify the need to

establish public relations administration in the changing public sphere.
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